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Commercial Persuasion
Or
Public Relations

“The establishing of reciprocal
understanding between an individual
and a group.”

Edward Bernays

MAC Triad
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M=Message A=Audience C=Channel
P=Purpose T=Timing




* Informization

— Disseminating information (message) to
target audience through the proper channel
at the best possible time.
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Synergy

www.synergysportswear.com
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» Determine what people need (and
want) and give it to them.

» The exchange of goods and
services between producers and
consumers.

[E=TEe]
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« Attitude
» Opinion

Education > Knowledge >

Attitude > Behavioral Change >
Output = Desired Outcome

Synergy

www.synergysportswear.com

27



28



29



30



31



32



33



34



Synergy

WWwW.synergysportswear.com

[ JIE

Product * Public Relations
Place (Positioning) * Personal selling
Price * Policy
Promotion (Sales) » Politics

» Packaging
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m
Techniques to Succeed:
b Cracked Egg Persuasion Model

8. Mass Sentiment ?

1. Mass Sentiment

5.Time
7.5ocial Between 2. Incident
Action Debate and lssue
On
\ . Publics
Pro/Con
4. Debate

6. Public Opinion
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IN THE EYE OF THE STORM: LESSONS IN LEADERSHIP FROM HURRICANE KATRINA

Leadership

Requires Courage, Tenacity, Perseverance and Mental
Toughness

Must Make Difficult Decisions

Must be Inspirational and Create Hope, Optimism and
Enthusiasm for the Future

Never, Never, Never Give Up

' THE COLLEGE OF
NEW JERSEY

IN THE EYE OF THE STORM: LESSONS IN LEADERSHIP FROM HURRICANE KATRINA

Friday:
September 2, 2005

~M

“Retreat,...Hell...We’re Just Advancing in
Another Direction”

* Quote From a US Army General in Korean War after being asked about withdrawal
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IN THE EYE OF THE STORM: LESSONS IN LEADERSHIP FROM HURRICANE KATRINA

Know Your Destination...
and All Roads Will Lead To It...

Failure Is Not An Option

= TON)

OLLEGE OF
NEW JERSEY

IN THE EYE OF THE STORM: LESSONS IN LEADERSHIP FROM HURRICANE KATRINA

Know Your Destination...

Hit the ground running...and...be sure you
are going in the right direction!!!

But remember - It’s the journey, not the
destination.
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IN THE EYE OF THE STORM: LESSONS IN LEADERSHIP FROM HURRICANE KATRINA

It Always Takes A Great Team

Because...Failure Is Not An Option
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Leadership Defined

In the end, Leadership is
defined by:

Results

=t
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PR Play 1-1
Bernays’ Public Relations Functions

To interpret the cient to the public. which means prometing the cient
To interpret the public o the client, which means operating the
company in such a way as ta gain the approval of the public

To act as & public ssrvice.

To promate new ideas and progress

To build a puslic conseience

‘Ecwars Semays -
Crysiaiizing Pudil; Opinion - 1923

relations by following these principles:
. Tell the truth

Provide accurate facts

Give the public relations directar
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TR Play 1-3

'On The Importance of Truth:
“fyou s e
lose one shred of the

1 will be i
‘company’s reputation. | will be ruth

Warren Buftsl - Sakomen Erolhers

PR Play 1-4
“1want strategic advisars who
tell me what | need fo hear.
not what | want to hear.
Honesty and integrity ars the.
only way”

Jack Welch — Former General
‘Electic® Chalmian and CEQ
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Corporate Public Relations Department

Vice President of
Public Relations

Manager of Planning | | Manager of Public Menager of Manager of Foreign | | Manager of Conmm-
and Research Govemment Relaions PRelations ‘nicafions

Relations Operations Services

lations Directors Directors Directors

Research Analyste | | Area and Media Re- | [ Washington D.C. and | | Country and Area Directers of Publica-
and Planners i State i tions and Audiovisual

Line and Staff Organization Chart

VICE PRESIDENT
Legal Counsel
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University Public Relations Department

Vice President of
Universify Relations
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