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Commercial Persuasion
Or
Public Relations

“The establishing of reciprocal
understanding between an individual
and a group.”

Edward Bernays

MAC Triad

\Y
/PFN
A——C

M=Message A=Audience C=Channel
P=Purpose T=Timing




* Informization

— Disseminating information (message) to
target audience through the proper channel
at the best possible time.
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Synergy
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» Determine what people need (and
want) and give it to them.

» The exchange of goods and
services between producers and
consumers.

[E=TEe]

TON

THE COLLEGE OF
NEW JERSEY

14



15



16



17



18



19



20



21



22



« Attitude
» Opinion

Education > Knowledge >

Attitude > Behavioral Change >
Output = Desired Outcome

Synergy

www.synergysportswear.com
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Synergy

WWwW.synergysportswear.com

[ JIE

Product * Public Relations
Place (Positioning) * Personal selling
Price * Policy
Promotion (Sales) » Politics

» Packaging
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m
Techniques to Succeed:
b Cracked Egg Persuasion Model

8. Mass Sentiment ?

1. Mass Sentiment

5.Time
7.5ocial Between 2. Incident
Action Debate and lssue
On
\ . Publics
Pro/Con
4. Debate

6. Public Opinion
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TR Play 1-3

'On The Importance of Truth:
“fyou s e
lose one shred of the

1 will be i
‘company’s reputation. | will be ruth

Warren Buftsl - Sakomen Erolhers

PR Play 1-4
“1want strategic advisars who
tell me what | need fo hear.
not what | want to hear.
Honesty and integrity ars the.
only way”

Jack Welch — Former General
‘Electic® Chalmian and CEQ
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