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(Total worth 60 points. Email answers to litwinassignment@gmail.com by Dec. 13 or turn in hard copy on Final Exam Day.)

Name ______________________________________ Date ________  

[For all of the following, use what you have learned over the semester – communication models, book(s) contents and lecture material. Do not try to wing it. Put your public relations’ cap on and respond as if you are the Number One, Number 2 person.] 

1. Fairfield Senior High School (FSHS) graduate – class of ’63 – John Smithiman has had an incredibly successful financial career. So successful, in fact, that two years ago he donated $1 million to the school for athletic facilities’ upgrades. Last year, he donated $1 million to upgrade classroom technology. He announced on September 1, his intent to donate another $25 million to the Fairfield Public School District with more to come. The (nine member) Board of Education may use the money as it wishes. The only criterion is that FSHS would become Smithiman High School (SHS). That raised an uproar throughout the community and with alumni. 
The Board has reconsidered and now plans on approving the name Fairfield (John) Smithiman High School. Much of the community is still displeased even though it will still be FSHS (according to its argument). FSHS is among the top high schools (academically) in the nation.
The School Board has turned to you – its strategic counselor – for  guidance/counsel from you – the Number One Number Two person. 
Using the format from The Public Relations Practitioner’s Playbook for (all) Strategic Communicators, please submit a “Three-Minute Drill” with your recommendation(s) to School Board president Nancy Perris. [This is worth 20 points]
2. I am giving you the goal. You are to give me TWO objectives, ONE strategy and ONE tactic for each objective. [6 points]
GOAL = YOU (your name) will graduate from The College of New Jersey by May 2019 (or maybe 2020 or even 2021).

1.0 OBJECTIVE =

1.1 STRATEGY =

1.1.1 TACTIC =     

2.0 OBJECTIVE =

2.1 STRATEGY =

2.1.1 TACTIC =    
3. Circle the word that agrees in number with its subject. [10 points]

a. The number of PR people (was/were) increasing.


b. Neither the professor nor the student (has/have) signed up 
   

             yet.


c. The research report, with charts and graphs, (was/were) 

             found last night.


d. Paramount Pictures (makes/make) fine movies.


e. Five years (is/are) too long a prediction time for reliable data. 


f.  Sixty-three percent of the students still live (on campus/on-

             campus).


g. The sports writers and photographers will be 

             affected/effected) by the players’ strike.


h. (Who’s/whose) jacket is hanging on the back hook?


i.  (Who’s/whose) going to the play with Linda tonight?

j. The (principal/principle) of the school is managing correctly.

4. A basic rule of Crisis Communication:  [2 points]
Tell it f _ _ _ t

Tell it f _ _ t

Tell it a _ l

Tell it y _ _ _ _ _ _ _
5. What is the difference between laws and ethics? [2 point]

a)  law =


b)  ethic =
6. What TWO words must you NEVER say during an interview with a reporter? [2 points]
7. What is your best definition of a material event? [2 points]
8. Morals are to ethics as attitudes are to opinions. That said:

What is the difference between an ethic and a moral? [2 points]
Moral = 

Ethic =

9. How does Product Placement differ from Product Integration?

 [2 points]
10. What are the two major complaints about websites? [2 points]
a)

b)

11. What do manufacturers refer to when they say, “It is our last opportunity to influence the sale”? (Circle correct answer) [2 points]
          a. slogan
          b. signature
          c. package
          d. position
12. Four words public relations counselors live by. They are the very essence of PR Ethics.
[4 pts.] 

O ______

H _________

T ___________

V ______    

13. The following pictures are all examples of the same type of public relations tool. All show a brand that appeared in the media as part of a news stories. What do we – in public relations – call this when a branded product appears passively and free of any charges in a news story online, in print, on TV or during a live sports or other event (demonstration, protest march, etc.). [2 points]
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Your answer here:
[image: image3.jpg]W itizendBank Park——






14.  Which technology allows a magazine to print personalized messages on ads or on inserts? [2 pts.]
 a. satellite imaging 
 b. selective imaging 
 c. ink-jet imaging  or 1:1 marketing
 d. global positioning system 
 e. desktop imaging  
