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why email?
because people read It:

9509 of Internet users between the
ages of 18 and 64 send or read
emaill

« 235 million people across the
country use email, most use it
every day

» eMarketer
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why email?
It’s cost-effective:
Direct Mail vs. Email

 for the same response, direct

mail costs 20 TIMES as much
as email

e email ROI:

$44.05 returned for every $1
spent

» Forrester Research, Inc.
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core elements

delivering professional
email communications...

...to an interested
audience...

...containing information
the recipient finds
valuable.
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Devo-Obsesso News Update
June 23, 2011

More Upcoming DEVO Concert Dates in 2011

July 27 - Aspen, CO
July 28 - Ap n, CO

July 30 - Denver, CO

Aug. 4 - San Bema dino, CA

Aug. 5 - Angheim, CA

Aug. 19 - Del Mar, CA

Aug. 27 - Sar tg CA

Go to clubdevo.com for links to purchase tickets & venue info.

DEVOtional 2011 POSTPONED until 2012!

Due to several critical factors, the DEVOtional 2011 fan gathering,
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pick a template

My Account | Pricing = Community = MarketPiace | Help | Log Out

Welcome to Constant Contact, Ron!
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Curves

it Home

Directions
Hours of Operatior
Member Area

Contact Us

Two locations to
serve you:

3130 Balfour Rd., Ste A

Welcome to the Cu of
Brentwood locations website.
We have 2 locations to better
serve you.

The Curves Workout takes just
30 minutes and includes all five
nponents of a compl
exercise program (warm-up,
cardiovascular, strength, cool
down and stretching), but more
importantly Curves is just for

At Curves support is key
-just 30 minutes-

o ooo o

replicate your branding

Curves

In This Issue

for its members and trainers. The fast workout
is proven by millions of satisfied membe

6 Week Solution

weeh

Advanced Workouts

Now is the time to
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what is email marketing?

Audi and the Supercharged A6 are here.

The new Audi AG. Supercharged. Millions saw the
redesigned Audi A6 star in the Audi commercial during
the Super Bowl. Now you can take a closer look for
yourself. As the only luxury sedan to combine a
powerful and fuel-efficient® V6 supercharged engine
with the superior handling of rear-biased quattro® all-
wheel drive, the A6 delivers an unrivaled driving

Audi North Scottsdale

18088 North Scottsdale Road
Phoenix, AZ 85054

(4B0) 538.4000
www.audinorthscottsdale.com
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VAWP

View as web page: Click Here

A big forehand can help you climb to the top of
the club ladder.

To hit the runaround forehand, remember to
backpedal quickly and keep your racquet up high
as you move into position. Once there, be sure to
swing out and give the ball a ride.

Adding a weapon, no matter what the stroke, can
significantly elevate your game. When you have a
shot that you can use to dictate points and that
your opponent is afraid of, you're going to win a
lot of matches. One of the best shots to develop,
and possibly the easiest, is a dominating
forehand.

Click to continue

Tennis Tips from Ron's Racquets
Improving Your Forehand

A big forehand can help you climb
to the top of the club ladder.

To hit the runaround forehand,
remember to backpedal quickly
and keep your racquet up high as

prc[‘?vg
(o GEED
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emaill service vs. Outlook

standard email programs
(e.g. Outlook, Hotmail)

* Limited # of emails sent at
one time

* No formatting control

* List break up more
susceptible to filters

 No cohesive branding

email results

 This mezzage wil be zent via m
i Te.. | rarrdreak, o, b:lm@ oty 0, s by by o, bk s, {mpm@bvxo o, Ao
e,
Subject: ABC Sept 2006 News

Leptember 2006 Frents £ Hews!

Win a crip to Chicago!
¥in o crip to che Auatealian Open!

EIA Rmateur kustralian Open
dualifving Tournsment
ogtoher & = 8, 2006

Ae che AEC Racquet Center

Flay 13 open To mEen and vomen over 25
who have never had a professional ATP

of WTA ranking. Our 2 winnecs get foesa
Crips co co=pece in Chicags against che
orher 3 qualliying COUENANERT Winneea,
The Chicago event winner in MNovember,

i= off to the lu==is Jpean to compete and
play for FRERREEEE!

Entry Deadline: Sept 25th

Entcy Fee: 30
Incsludes: consolatlon rounda,
T=ahitc, gift hay, playsea paccy
and other goodies!

Zepremher Fizzle Singlea
HTRF Tournament
Hon-Eliminaticn Round Bobin

L T T L

No tracking and reporting of
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emaill service vs. Outlook

- Email marketing services automate
best practices

* Provide easy-to-use templates
* Reinforce brand identity
« Email addressed to recipient only

 Manage lists —adding new
subscribers, handling bounce-
backs, removing unsubscribes

 Ensure email delivery, tracks
results and obeys the law

Subject:  News from US

o USTA Central AZ [larry@phoent bernis. com] Serki  The 10/12/2006 9:33 AM

Cates, Ron

Paseo Racquet Center
Hosts Ko Amoteur
Australion Open

Jersen Brothers Coming |
o Gold Ky Raccuet Chib |

October Event

| Join ous malling Hst!

Jon

TA Contrdl Artona

USTA Central Arizona

News & Events

In This Issue USTA Central Arizon.
q(:,yv
at th
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why does email work?
because people open email
from those they know and trust...

From: Larry Funk [larry @phoenixtennis.com]

To: Cates, Ron
Cc:
Subject: News from USTA Central Arizona

-

In This Issue

Scholarships
Available

Coaches Worksho
Upcoming Junior

Tournaments

Upcoming Adult

Tournaments

Featured Article

&
L TENNIS & EDUCATION

\IE
i "

Each year, the USTA

Tennis & Education

Your Turn For Tennis Coaches
Workshop

Favorte Folders
;lw §i)
;,Scnt tems
7 Deleted Items |
~Jj Orafts (9]
Joudex
~j Cornnding For ¥ds
| Resostch
J Suvey

Al Ml Folders
3 Mybex - MDonold B
‘s Deleted Items |
) Drafts
3.4 Inbox (91
J Convexctrg
) Famly
_J Friends

-~

for 104

ot Outhon
=1Sent Rems (;
= Search Folders
& Aechive Folders
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...and simply delete everything‘el':.‘"e

ALY il

N
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making the connection

Incoming or Events Email Place of Business Online
Outgoing Calls  and Meetings Signature Guest Book Presence
Kelly Flint
Regional Development Director Join Our Email List
Los Angeles

Email:

[

Constant Contact

iClick here to subscribe to
Kelly's Free Newsletter

-

13§ myspage

Linked[}).

57% of consumers will fill out |~
a card to receive email alerts
when asked to by a clerk at a

local small business. customer + prospect database

- Transact Media Group
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making the connection

CrEESESTEAK
22828

ICapture
_ve‘\‘_'ung ans .
QR Code e et
: 610 9996

Join My Mailing List
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1-minute networking — ask for permission
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list-building tools

fj ¢!

N
Take Our Live Poll
Sign up now
Get 10 tennis tips
from Rafa!
Join Our Email List
: Click
Newsletter Archive |
8
HOME
RACQUETS | |
SHOES | i ; |
CLOTHES ‘ ‘ Unline Surveys by ConstantContoct”
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forward to a friend

If you're having trouble viewing, se= the aNawslettar on the Wat

DECEMBER 2007

HAan Amoid

/'P‘ )-.1/';_;\"-.
(5] | Nll Brier
l');-"/‘/ 'JJ) ‘l" l’ ' AZ v Magazii

[SUBSCRIBE TO MAGAZINEI TRY A RISK-FREE TRIAL MAGAZINE | GIFT SUBSCRIPTION |

. The car- crushlng flre breathlng Robosaurus &
D "y will be on the auction block this January 4

Constant Contact’ ,/::."
© 2012




be a trusted sender

* remind recipients why they are receiving an email
from you at the beginning of each message

You are receiving Email Marketing Hints & Tips as a Constant Contact custormmer or because yvou
subzcribed on our webzite, To no longer receive our emails, click to unsubzcribe,

* include unsubscribe or one-click opt-out line

<] safeUnsubscriba™

Thiz email was sent to partnermarketing@constantcontact.corn, by
partnerconnectionsidlconstantcontact corm

Update Profile/Email Address | Instant removal with Safelnsubscribe™ | Privacy Palicy,

 iImmediately handle unsubscribes (CAN-SPAM Act)
« monitor your email frequency

r/’ 4
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a “winning strategy” includes:
 setting objectives

* collecting contact information

« determining message format

e creating a schedule

* building professional communications

« analyzing results
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frequency + delivery

* how often to send
— create a master schedule
— Include frequency in online sior.

Newsletter” “
it

r

— coordinate timinz

— announcs \ \
nes ‘m\)ﬁ‘ .““\)S

L\ | | |
- _your audience most likely to read it? )
— aay of week (Tuesday & Wednesday)
— time of day (10 am to 3 pm)
— lest, test, test
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frequency by list

7=
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content by list

A big forehand can help you climb to the top of
the club ladder.

To hit the runaround forehand, remember to
backpedal quickly and keep your racquet up high

ac unil Mmava inta nacitinan Nineca thara ha cira +a
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getting email opened
* The “From” line

— Use a name the recipient will
recognize

— Include your company name

or brand 60% of consumers say the
— The clearer the better “from" line most often

— The shorter the better determines whether they

. open an email or delete it.
- Be COﬂSIStent Source: DoubleClick
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getting email opened
* The “Subject” line
— Keep it short and simpl gy ryamrappm—m—" say the

— You have 3 seconds or B9 s TRl Mottt

— 30-40 characters includ AT
open an email or delete it.

Spaces Source: DoubleClick
"ff n [ " - - . - - m—
L] a
L ——
& | | #|@|From Subject
= Date: Today
= Jill’s Spa Jill’'s Spa: 5 openings this Sat — Save 20%
= Sumatra Coffee Shop Our Brazilian Dark Roast That You Don’t Want...
=i Financial Planner Inc 2 tips for getting audited by the IRS
=) John Smith Special Offer for You
= Sales Leader Cold Calling Secrets that Really Wok
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e blocking (81% delivered — CC 98%)

Lots of Things...

v Number Sent

v Bounced Messages
v' Delivery Rate

v Opens

v Clicks

v Forwards

v Unsubscribes

v' Spam Complaints

7 ]
v
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what does it mean?

« what influences the - — S
O p e n rate? Weicome, Chi AB) user community

. .
— from / Subject line Emais : Reports
This report shows key comparative metrics as well as the results of your emaills to date. Removed emalls are excluded from the
metrics and the report. To view details on bounces, opens, click-throughs or forwards, click on the linked count
. .
— delivery day / time
.
— list overuse, age, or
] ]
- Spam  Of.-
u a It Date Semt v Email name Sent Bounces Repoits ows Opens Clicks Forwards
11242007 New Praduct Previey 5 0 0 0 100.0% 0 0
5)
- 12/22/2006  Customer Dinner Invitation 847 5.0% 0 15% 340% 33%
— device people are
12119/2006 Customer Lunch Invitation 2 523 3.6% 0 0.2% 399% 129%
. (19) B (2010 [26)
12110/2006 September 18 Newsletter 172 35% 0 1.0 482% 16.2%
6) )] (IR )]
12/1/2006 353 45% 0 ) % 19.2%
{16) £)
. .
Images disabled T = :
)
— watch your trel \ds over
.

o & o o o e
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the power of

email marketing

* The “Nudge Effect... oty e

— 31% of those who

didn’t open t
(above base

ne emaill
ine)

made a purc

hase :
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what next?

* just getting started?
— Start building your list www.constantcontact.com

— Learn how to create a campaign — N

. . . ey
— www.emailmarketingradio.com e

Cannect. Inform. Grow:

been doing it a while?
— Is your subject line inviting?

Become a small business marketing expert, the way you want to learn

Leal Ih way you want to learn. Whether it's an article on industry best practices, a live
h or pro: d tt t ial y H find all th urces you need to grow your organization
ghth power of email marketing and s
— Does your content leave your readers |
I = .= Live Demos
wanting more? E—E
throug
. . P marke
— Attend a webinar on content creation
Browse by Topic Constant Contact in Your Area
From live 'weh and product tutorials_ to Leam from 'ynur\nca\ small business
thought-provokini g rl \ to ev erﬂmngl arketing expert at one of our upcoming
h r en f ntn urces you need, regl n nars. .speaking events, or

think you’re an expert?
— Test multiple subject lines, days of the
week, time of day. e
— Check out the CC community to share .
ideas with other experts.

il
© 2012
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-
what you could do next...

create your firstemail’'today...

constantcontact.com/email-marketing/signup.jsp

N o learn more...

toll free: 866.876.8464

.
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