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[F 1 WAS DOWN
TO MY LAST DOLLAR,
I'D SPEND IT
ON PUBLIC RELATIONS.

BILL GATES

What is Public Relations?

Communicating your message
to your desired audience.




PR versus Advertising
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Craft Brewing Finds a Welcoming Atmosphere
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Limited control
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Effective public relations helps:

*Build your brand

*Educate consumers

*Increase your customer base
oEngage existing customers
oReach new audiences
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PR 101: Your Tools

*Media Kit

*Press Releases
*Pitches

*Social Media
*Media Advisories
*Spokespeople

PR 101:Media Kit

*Materials to help tell your story
oBios
oHistory
oFAQ
olmages
oPress releases
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PR 101:Press Release

*How to Write a Successful Press Release
oStart strong and don’t bury the lead
oWrite professionally and stick to the facts
oBe active, not passive
oLimit wordiness or jargon
oQuote the spokesperson
oUse links, images, infographics
oProofread!!!

PR 101:Press Release
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2019 Creative Climate Awards Leverage Art

to Inspire Climate Action
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PR 101:Pitch

*Questions to consider:
oWhat is your story?
oWhy should the journalist and their audience
care?
oWhat are you asking the journalist to do?
ols it relevant to what they cover?

PR 101:Pitch

Hi lan - Wanted to pass aleng news of an upcoming event that could be a fit for any NYC round-up and
things-to-do stories you are working on: the 9 annual Creative Climate Awards (CCA)

What: Presented by the NYC-based nonprofit Human Impacts Insfitute (HII), the CCAs are an
exhibiion and competition that seek to prompt climate action through art

When/Where: On Nov. 4, the 2019 CCA judges will examine the submitted works of art,
awarding a top three. A free opening night party introducing the 2019 CCAs to the public will be
held on Nov. 6 at the Taipei Economic and Culiural Office (TECQ) in midiown Manhattan and will
feature six live performances. The CCA exhibit will then remain open to the public at TECO on
weekdays through Dec_4 (9 AM - 5 PM)_

Who: This year's CCAs will feature works and performances from a cadre of international artists:
Natalya Aikens, Susana Aldanondo, David Andree, Eliza Bent, Kimberly Callas, Elizabeth Case,
Meville Cichon, Rachel Garber Cole, Angelina Eng, Amelia Foster, Jude Griebel, Leah Harper,
Patricia Heuker of Hoek, Mollie Hosmer-Dillard, Jerone Hsu, Sydney Kleinrock, Teresa
Konechne, Cheyenne Mckenzie, Aine Nakamura, Derek Owens, Gleb Raygorodetsky, Russell
Ritell, Leah Shore and Lynne Schmidt.

We hope you'll consider covering this timely event. Please let me know if you have any guestions,
would like to attend the judging, opening night and/or exhibit, or are interested in speaking with a
representative from Hl, an artist or a judge (listed in the release}—happy to help coordinate.

Thank you,
Damira
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Top 3 PR MYTHS

PR Drives Sales

PR Means Schmoozing & Controlling the Press
Public Relations is Spin, Slogans, and Propaganda

Client-Agency Relationship

1. Tell great stories

2. Don’t be afraid to say NO

3. Communication

4. Find out their goals and expectations... then deliver
5. Deliver not great news in a great way
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Agency vs In-House

1. Clients and projects

2. Daily workload

3. Content creation and sharing
4. Crisis management

5. Embracing new trends

Questions?




