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Damira Bowles
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Rosen Group PR
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Communicating your message 
to your desired audience.



11/6/2019

3

•Third-Party 
Validation

•Earned vs. Paid 

•Limited control

•Build your brand
•Educate consumers
•Increase your customer base

oEngage existing customers
oReach new audiences
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PR 101: Your Tools
•Media Kit
•Press Releases
•Pitches
•Social Media
•Media Advisories
•Spokespeople

PR 101:Media Kit
•Materials to help tell your story

oBios
oHistory
oFAQ
oImages
oPress releases
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PR 101:Press Release
•How to Write a Successful Press Release

oStart strong and don’t bury the lead
oWrite professionally and stick to the facts
oBe active, not passive
oLimit wordiness or jargon
oQuote the spokesperson
oUse links, images, infographics
oProofread!!!

PR 101:Press Release
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PR 101:Pitch
•Questions to consider:

oWhat is your story?
oWhy should the journalist and their audience 
care?
oWhat are you asking the journalist to do?
oIs it relevant to what they cover?

PR 101:Pitch
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Top 3 PR MYTHS 
PR Drives Sales
PR Means Schmoozing & Controlling the Press
Public Relations is Spin, Slogans, and Propaganda

1. Tell great stories
2. Don’t be afraid to say NO
3. Communication
4. Find out their goals and expectations… then deliver
5. Deliver not great news in a great way
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Agency vs In-House

Questions?


