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70 years of
Philly radio
Larry Litwin as a KYW-Radio reporter .

Frank Sinatra with Sid Mark.

In celebration of the 70th anniversary, former KYW
Newsradio reporter/anchor Larry Litwin tackled the
challenge of highlighting Philadelphia radio’s past seven
decades. Here is Part One of a two-part series. The
conclusion appears in the an upcoming issue of Philly
AD NEWS. M. Larry Litwin, APR, Fellow PRSA currently
teaches at The College of New Jersey after retiring after
42 years as associate professor from Rowan University. He
has authored eight books including The PR Practitioner’s
Playbook, Broadcast Journalism – A Potpourri, The ABCs
of Strategic Communication and More ABCs.
www.larrylitwin.com.
If Guglielmo Marconi were alive what would he think of his invention
today? In fact, how would personalities, engineers and other
technicians feel about a studio without a “board,” “carts,” reel-to-reel
tape, vinyl, turntables or phone lines for remote broadcasts?
When asked to reminisce about 70 years of Philadelphia radio, I knew
I had work to do because my love of radio doesn’t go back quite that far.
I also rBecognized my approach would have to mirror that of broadcast
journalist Edward R. Murrow, a master story teller. In fact, 60 Minutes
founding executive producer Don Hewitt borrowed Murrow’s format –
one which I used for more than 40 years at Rowan University and now
at The College of New Jersey. Quite simply, write as if you were a radio
reporter: “Tell me a story.” To assist me and a number of colleagues, we
will be champion name droppers — all were household names in their
day and most are legendary.
That said: My first recollections of radio date back only to the early
50s – during the transition from floor consoles, which were included
as fine living room decor, to table tops and eventually transistor radios.
Mine was among the first Silvertone brand transistor radios complete
with earphone jack (a first back then) and beautiful genuine leather
case. Manufactured by Sears, it retailed for only $59.95.
Soon after, I was one of millions of young boys and girls, who took
their transistor radios to bed (hiding them under their pillows listening
to baseball on WIP or rock music on WIBG or WFIL-Famous 56.) But
I’m getting ahead of myself.
Back in 1947, the year AD NEWS published its inaugural edition,
listeners took radio for granted — much as they did their daily
newspapers. No matter which station one listened to, when they turned
on the family radio, it was much the same as turning on the faucet. But,
instead of water coming out, it was sound. And whether it was a drama,
soap opera, music or sports, the voice from that squawk box soon
became your friend.
There was — as there remains today, in many cases — a certain
intimacy. I speak first-hand in this instance — not as a listener, but
as an anchor on KYW Newsradio. Often, I’d meet women who would
joyfully say — in their husband’s presence — “I go to bed with you every
night.” If her husband were nearby, he would quickly chime in, “And
I do, too.” No matter what I was thinking, I always responded with a
smile and a “KYW thank you.” (As a side note: I was attending Parsons
[Iowa] College in fall 1965 and read in The Evening Bulletin mailed to
me along with The Inquirer and Courier-Post that KYW was going all
news. As a news junkie, I immediately made it my professional goal, to
work there.)
Over these past 70 years, dozens of personalities, broadcast
journalists and news readers have come into our homes, cars and – via

WFIL boss jocks.

transistor and other “portable” radios — onto beaches and backyards and into
sports venues (listening to play-by-play while watching the event) and even into
schools as we tried to sneak a listen to the world series played in the afternoons.
And who could forget trying to go to sleep on those September 1964 evenings
listening to the Phillies’ collapse with By Saam, Bill Campbell and Richie
Ashburn behind the mike. (Yes, I was listening when Chico Ruiz stole home with
Frank Robinson at bat on Sept. 21, 1964 – the start of the Phillies’ collapse.)
Philadelphia-area communication guru Dave Coskey, now president and
general manager of five Longport, NJ Media radio stations at the Jersey shore,
shares some of his more recent recollections: “Growing up in the Philadelphia
area in the 1970s gave listeners the opportunity to experience the end of the
golden era of popular broadcast radio.
“We were exposed to some of the all-time greats anywhere in Jerry Blavat,
Butterball, Hy Lit and Joe Niagara along with some of the biggest names
in personality radio — Don Cannon on WIBG and WFIL, Harvey in the
Morning on WIOQ, The Morning Zoo with John DeBella on MMR and even
the introduction of Howard Stern simulcasting on WYSP,” says Coskey. “The
Boss Jocks ruled at Famous 56. But we were also exposed to the launch of the
FM band with WMMR (Ed Sciaky, Pierre Robert, etc.), WYSP — and what
was probably the first MOR FM (middle-of-the-road) in WIFI 92. Let’s not forget
Mike Bowe on MAGIC (WMGK) in AM and PM drive times.
“Despite the numerous choices in and around the Philadelphia area on both the
AM and FM bands, the station that ruled the ratings and was a maker of musical
hits for several decades was Metromedia’s WIP with Ken Garland, Bill Weber,
Tom Moran, Tom Lamaine and Nat “The Night Rat” Wright. We even
listened as WIP transitioned from a music giant to the first great all-sports talk
radio station. And Coskey asks, “Who would ever miss Vince Lee’s “Yes Virginia
There is a Santa Claus” during the holidays on KYW?”
Speaking of WIP, it went from a Gimble Brothers Department Store-owned
station to Metromedia, which purchased WIP-AM-FM in 1960. Gimbels expanded
into the radio business in 1922 featuring “Uncle WIP’s Bedtime Stories.” Under
Metromedia, WIP targeted 25- to 49-year-old listeners. It adopted a middleof-the-road sound, featuring some adult pop music and extensive news service
– evolving into a full-service adult contemporary format in the 1970s, featuring
strong personalities and robust local news. According to Philadelphia Broadcast
Pioneers, WIP was the city’s top-rated station in that era.
For those wondering, also in the 20s, Lit Brothers bought WDAR and changed
its call letters to WLIT. Strawbridge and Clothier owned WFI. In 1935, the two
merged to become WFIL. The three department stores owned three of the four
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corners of Eighth and Market Streets.
In addition to those Coskey named, WIP was
home to the Morning Mayor Joe McCauley,
Chuck Dougherty (Chuckie from Kentucky),
Tom Brown, Dick Clayton and Bill Hickok.
WIP was the station listeners turned to for upto-the-minute news in the 50s through the 60s
before KYW went all news replacing WIP as the
city’s top-rated station and perennial number one
for decades.
During its heyday, WIP boasted a team of
full-time broadcast journalists to complement
its music — many of whom worked under news
director Paul Rust. Do any of these names create
an earworm in your brain? Gordon Thomas,
John Paul Weber (whose given middle name
was Peter, but didn’t have the right cadence for
radio – an extra syllable, he once said), Samuel
Hall, Ron Gold, Harley Flaum, Steve Ross,
Robert Vaughn, Noel Heckerson, Frank
Brookhouser, Paul Sullivan and even John
Facenda, before joining Channel 1S0. Gene
Kelly (also a Phillies play-by-play man) and Jim
Leaming did sports prior to his years at Channel
3. By the way, John Paul is the epitome of “luck”
— preparation meeting opportunity.
According to his children Vicki Weber and
John Cameron Weber, “Working for no pay
at a Camden radio station, dad heard from a
colleague of an opening at WIP. The colleague
didn’t get the job so he felt free to tell him about
it. Owner Ben Gimbel was fascinated by fires.
So, when John Paul was asked to fabricate
describing a fire, as if he were there (for the
audition), he landed the job.” The Webers recall
their father as professional, calm and smooth.
John Paul must have done something right, he
informed the Delaware Valley for 50 years.
It is always a challenge listing names of those
who touched listeners’ lives in one way or another
— for “fear” of omitting some, but here are a
few more voices from those earlier Philly radio
days who shared your home and car offering
peace of mind, comfort, entertainment and
companionship. Many worked for more than one
Philadelphia station: Gene Milner, Bill Mann,
Jack Pyle and (I’m) Bob Menefee (“is who I
am”).
WIP alumnus and former Action News
producer Bob Timms recalls Paul Rust and his
expertise emulated by many newsrooms across
the country.
“At WIP, it was Rust’s policy not to
bulletin stories unless big enough to overrule
programming and cover wall-to-wall,” says
Timms. “Research proved doing so otherwise sent
listeners up the dial to all-news KYW.
“My brief tenure at WIP had me in the
company of industry giants — my heroes who
accepted me as an equal from day one. I could not
have known how short that department’s days
would be. I didn’t want to leave for a full-time
gig at WPVI, but it was an obvious choice. Uncle
Pauly, as he was known, told me so. Soon after,
the InfoTainment format arrived at WIP and,
one-by-one, the magnificent journalists went
away. Steve Ross became a writer at WCAUTV, Gordon Thomas left for more work at the

advertising agency where he long part-timed and
John Paul Weber retired.
Timms expresses concern over the future of
local radio news in Philadelphia and elsewhere.
“Paradoxically, listeners treat news as a tuneout. But when they perceive something to be
happening, they expect it to be there (like the
proverbial faucet),” he says. “You can’t run a
department of even one person on contingency.
You either spend the money and it’s there, or you
do not. Sources are the same. They gravitate to
those who cover them day-in-day-out.”
Over the decades, Philly was home to two giant
“rock” stations: WIBG and WFIL. According
to Philadelphia Archive radio, “WIBG was best
known for its wildly popular top-40 format that
began in the mid-1950s when DJ Joe Niagara
began slipping rock and roll songs into the
station’s pop standards format. By 1958, the
station was playing rock and roll 24 hours a day,
the only Philadelphia station to do so, well into
the 1960s. WIBG, known as “Wibbage,” ruled
Philadelphia radio, especially among teenagers.
The station hosted local “record hops” and was
the first to publish weekly “Top 99” surveys of
the most popular music that could be found at
local record stores. (Its frequency was 990-AM
or 99 on the AM dial.) The jocks were known as
the WIBG “Good Guys” and included Niagara,
Dean Tyler, Jerry Stevens, Frank X. Feller,
George Gilbert, Jack Star, Don L. Brink, Bill
Wright Sr. and Hy Lit.
Not to be outdone by WIBG, WFIL (560) made
a major programming change in September 1966.
The station, owned by The Philadelphia Inquirer,
transformed, starting – co-incidentally – in
1947, from a low-powered AM station to “the
pop explosion station” eventually featuring the
“Boss Jocks,” according to Philadelphia Archives.
WFIL switched to top-40 music, became Famous
56 providing “a bright, exciting sound of truly
modern radio; the sound of popular music;
young, personable air personalities; a station that
immediately attracted the attention of literally
thousands.”
The air personalities, known as “Boss Jocks”
included Chuck Browning, Jay Cook, George
Michael, Jim Nettleton, Dave Parks,
Frank Smith and Long John Wade. WFIL
personalities in the later years of the top-40 era
included Dr. Don Rose, Jim O’Brien, Dick
Heatherton and Banana Joe Montione.
News was delivered at 55 minutes after the
hour by the ABC Radio Network supplemented
by a strong local news team under the direction
of Jack Hyland: Allen Stone, Larry Kane,
Glenn Barton, Randy Brock, Tony Bruno,
Ira Mellman and Gene Dillard, to name a
few. All had stereotypical broadcast voices and
delivered up-tempo “rock” newscasts
When Walter Annenberg and The Inquirer
were forced to divest themselves of their radio
properties in 1971 because of changes in Federal
Communications Commission regulations, Jack
Richer bought WFIL-FM for the bargain price
of $1 million. Richer changed the call letters
to WIOQ-FM. With program director Dave
Klahr at the helm, the station — among the first
computer-automated nationwide — was “tightly”
formatted playing “middle of the road” music
and softer pop hits. Long-time Philly voice Art
Andrews and newcomer Jere Sullivan were
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among the jocks.
Significant to Philadelphia’s radio history was
the introduction of all-news radio, which made
its Philadelphia debut at noon on Sept. 21, 1965
when disc jockey Bill (Wee Willie) Webber
introduced general manager Richard Harris
who handed off to KYW Radio’s Steve Porter.
The first promo after the headline package urged
listeners to dial their car radio to 1060 and then
“set the center button” to get “all the news all the
time.”
Not only have that slogan and jingle
changed (morphed into the popular KYW
Newsradio-1060), but so has the way in which
listeners receive and “tune in” to their favorite
stations. In fact, radio these past seven decades
has evolved from the floor console with vacuum
tubes transmitted from towers to digital radio
streamed to computers, smart phones and other
devices via Wi-Fi.
A piece of radio trivia few might remember is
that two-way talk radio debuted in Philadelphia
on Sun Ray Drug-owned station WPEN.
“I was the first one in the country to do twoway talk where the caller could be heard as well
as the host,” said Frank Ford who had one
of the longest runs of any of Philadelphia’s air
personalities. Ford explained to his listeners, this
writer among them, the technology behind it and
how callers would be on a 15-second delay (just in
case). As Ford often said, “The rest is history.”
Another Philadelphia radio phenomenon
is today’s B-101(WBEB) – originally WDVR.
Founded in May 1963 by David Kurtz, a
Philco Electronics engineer, it soon became the
top FMer in the city. It was truly a David vs.
the Goliath AM radio. In fact, most cars were
equipped with only AM radios.
Radio Archives reports that WDVR started
an industry trend by broadcasting in stereo 24
hours a day, seven days a week. It was not the
only ground-breaking event undertaken by Kurtz
and business partner Jerry Lee. In 1968, WDVR
became the first FM station anywhere to gross $1
million a year. 101.1 morphed into WEAZ (EZ101) in September 1980 and eventually WBEB.
For as far back as anyone can remember, WDVRWEAZ-WBEB has been playing an all-Christmas
music format for a month preceding the holiday.
I remember listening to it in my father’s Camden
food market in the 60s.
Later, Kurtz and Lee would give away 50,000
radios to local businesses. The only catch was the
radios were permanently tuned to 101.1 FM and
had no external knob for changing the frequency.
They were high quality table units in a rosewood
cabinet weighing almost 13 pounds and featuring
a six-inch speaker. An optional matching speakeronly attachment was also available.
Over 60 of these past 70 years there has been
one constant: Sid Mark and “The Sounds of
Sinatra.” It all began with “Friday with Frank”
starting in 1957 over WHAT-FM, where Mark was
a disc jockey. It has been running continuously
— now on WPHT-AM. Co-incidentally, Mark
and WIP’s John Paul Weber are graduates of
Camden’s Woodrow Wilson High School.
New decades bring new changes.
Watch for Part II.
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70 years of Philly radio
In celebration of the 70th anniversary, former KYW Newsradio
reporter/anchor Larry Litwin tackled the challenge of highlighting
Philadelphia radio’s past seven decades. Here is Part Two of
a two-part series. Part One appeared in our Jan. 2017 issue of
Philly AD NEWS on page 14. M. Larry Litwin, APR, Fellow PRSA
currently teaches at The College of New Jersey after retiring as
associate professor from Rowan (NJ) University where he spent
42 years. He’s an award-winning broadcast journalist and public
relations counselor who has authored eight books including “The
PR Practitioner’s Playbook,Broadcast Journalism — A Potpourri,”
“The ABCs and More ABCs of Strategic Communication” (visit
www.larrylitwin.com).

highlighting many personality disc jockeys
including the WIBG “Good Guys,” WFIL’s “Boss
Jocks” and the personalities at Philly’s top
Middle-of-the-Road station WIP. It looked at
the nation’s ﬁrst two-way talk host Frank Ford
(WPEN), the advent of FM radio including the
phenomenon of what became B-101 (WBEBFM), KYW Newsradio and the six-decade-long
institution Sid Mark and “The Sounds of Sinatra.”
Part Two recalls many of the female radio
voices and those behind the scenes of Philly
radios past 70 years.
Larry Litwin circa 1966.

Part One looked at the “Baby Boomer” years of Philadelphia radio
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ver 60 of these past 70 years there
has been one constant: Sid Mark
and “The Sounds of Sinatra.” It all
began with “Friday with Frank”
starting in 1957 over WHAT-FM, where Mark was
a disc jockey. It has been running continuously
– now on WPHT-AM. Co-incidentally, Sid and
John Paul Weber are graduates of Camden’s
Woodrow Wilson High School.
WIP alumnus and former Action News
producer Bob Timms recalls its radio news
director Paul Rust and an expertise emulated by
many newsrooms across the country.
“AT WIP, it was Rust’s policy not to
bulletin stories unless big enough to overrule
programming and cover wall-to-wall,” says
Timms. “Research proved doing so otherwise sent
listeners up the dial to all-news KYW.
“My brief tenure at WIP had me in the
company of industry giants — my heroes who
accepted me as an equal from day one. I could not
have known how short that department’s days
would be. I didn’t want to leave for a full-time
gig at WPVI, but it was an obvious choice. Uncle
Pauly, as he was known, told me so. Soon after,
the InfoTainment format arrived at WIP and,
one-by-one, the magnificent journalists went
away. Steve Ross became a writer at WCAUTV, Gordon Thomas left for more work at the
advertising agency where he long part-timed and
John Paul retired.
Bob expresses concern over the future of
local radio news in Philadelphia and elsewhere.
“Paradoxically, listeners treat news as a tuneout. But when they perceive something to be

Kae Williams at WDAS with Lois Timbers,
the station’s traffic manager in the 60s.

happening, they expect it to be there (like the
proverbial faucet),” he says. “You can’t run a
department of even one person on contingency.
You either spend the money and it’s there, or you
do not. Sources are the same. They gravitate to
those who cover them day-in-day-out.”
In spite of streaming, smart phones and
computers, when a major story breaks, there is
still a large audience segment – especially in their
car, that “hits the center button” although many
cars now have six buttons, not five.
Conspicuous by their absence is mention of
the many females who started hitting Philly
airwaves with the advent of all-news radio. Like
all other markets, Philadelphia was not only
male-dominated, it was just about all male. It is
important to mention some of the women who
have pioneered Philadelphia radio.
Whether or not current and not nearly all
inclusive, many are “top of mind,” some are
legendary and all paved the way for hundreds
of others: Lynne Atkins, Esther Broza
(“The Children’s Hour”), Mary CummingsJordan, Rica Duffus, Emily Elfenbein,
Pat Farnack, Kim Glovas, Terry Gross,
Pam Haynes, Brenda Jorett, Helen
Leicht, Lauren Lipton, Pat Loeb, Mary Jo
Malone, Andrea Mitchell, Marty MossCoane, Karin Phillips, Deborah Potter,
Maggie Schiavone, Sue Serio and Christy
Springfield.
One more legendary name that left a mark
on Philly radio over the past 70 years is
Patrick Stanton — a true pioneer who came
to Philadelphia from County Cork, Ireland in

WIP Radio morning drive time host Wee Willie
Webber intervews talk show host Johnny Carson.
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1912. From about the mid-20s until the mid-70s
he hosted “Pat Stanton’s Irish Hour.” And that
is only a small contribution to our local radio
history. According to The Billboard and his
biography, Pat founded his own radio station,
WJMJ-1540 AM, which became WRCP in 1965
and eventually WNWR. After selling his station,
he broadcast his Irish Hour on WKDN and
WTMR in Camden.
So, where are we today? Just as Philly AD
NEWS has had to adapt, so has radio. KYW’s
Mike DeNardo started his career as an intern
out of Temple University in the early 80s. He has
been a part of Philadelphia radio’s evolution and
the transformation from analogue to digital.
“My equipment bag is much smaller now. When
I started as a radio reporter, we had to lug around
cassette machines to record audio. You had to
cross your fingers that the tape counter was
working, as you hit REW and FF to search for the
quote or sound bite you wanted. Then, you’d have
to find a pay phone and unscrew the mouthpiece
to connect alligator clips to send audio over the
phone. An engineer back at the station would dub
your sound onto 20-, 40- or 70-second tape carts.
All of that took time.
“Now, digital audio has revolutionized radio
news gathering. Using an iPhone app, we can
record and edit studio-quality audio in the
palms of our hands. And another app allows us
to play that audio on the air as we report live
from anywhere in the field. No rewind time. No
searching for pay phones. “Nowadays,” Mike
says, “we are using all of the extra time to liveTweet, take pictures, do web writes, post videos
and Facebook events.
So we’re still busy, but
we’re not simply radio
reporters anymore.
Thanks to technology,
we’re multimedia
journalists.”
Tony Hanson
preceded Mike at
KYW by about five
years and has similar
recollections plus

Popular radio personality Harvey Holiday
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some concerns for both radio’s future, and the
future of credible news reporting.
“It is remarkable in some respects, how little
the news gathering aspect of reporting changed
over my nearly four decades at KYW Newsradio,”
Hanson reflects. “At its core, it’s still about
keen observation, talking to people, building
relationships and working sources. But how we get
the news to our listeners changed dramatically.
“When I started, we literally cut tape using
a grease pencil and razor blade and relied on
pay phone booths and a temperamental twoway radio system (handy-talkies) to broadcast
from the scene. It was not unusual to go to a
murder scene, interview a neighbor and then
ask to enter their home and use their phone
unscrewing the mouthpiece for a hookup that
allowed us to transmit sound back to the station.
Or perhaps, more disturbingly, knocking on the
door of an unsuspecting and far too-trusting
resident to inform them there had been a murder
outside their home, and then asking to enter and
disassembling their phone. Now the cell phone is
a pocket-sized recording studio, editing booth and
broadcast center.
Tony’s concern focuses on the “new” technology.
“It has also created new issues. One, in
particular,” he says, “has increasingly concerned
me over the past decade. The internet and social
media have allowed anyone with a computer or
phone and internet connection to post whatever
they want, often under the guise of news, without
the oversight, restraint and ethical standards that,
although dismissed by some wary of the ‘main
stream media,’ are an integral part of daily news
reporting by reputable organizations.”
One wonders, how would Paul Rust handle that
today?
Jerry Klein is another Philly radio veteran
and industry observer. An attorney and business
executive, Klein is a Broadcast Pioneers’ past
president and former KYW Newsradio editor.
Like most good journalists, he summarizes the
technical aspects of the 70-year journey this way:
“To me, the biggest change has been the
technology. When I worked in radio in the mid60s to mid-70s, all sound (other than records
- i.e. 45s and LPs - and live performers) was on
audio tape. It was basically either on reel-to-reel
tape (flexible strips of acetate, and later Mylar,
a quarter inch wide and hundreds of feet long)
or tape “carts” (plastic cartridges with lengths of
tape that ran in an endless loop, similar to 8-track
cartridges). Many younger people in our industry
have never heard of, let alone worked with, tape.
You could not edit carts. Instead you had to
edit the reel-to-reel audio, then “dub” (copy) it
to the cart for use on the air. And, editing tape
meant physically cutting and splicing it (with a
cellophane-like tape), just like you had to do with
movie film.”
Jerry recalls that in 1998 “we had a reunion of
people who had worked at the Temple University
radio station, WRTI-FM, before it went all-jazz
in 1968. At the reunion, we recorded a half-hour
radio production (think TV program without
pictures). After the recording session, I took the

reel-to-reel tapes home and started editing out the
pauses, the bloopers and anything else that didn’t
belong in the final show and inserting some music
and sound effects.
“It took hours of laborious cutting, rearranging
and splicing of the physical tape. A few months
later, I was introduced to digital recording
and editing. I cursed that I had not had that
technology available when putting that WRTI
program together. Digital editing, whether
audio or video, was so easy and versatile that it
revolutionized the broadcast industry.
“Today, it is all bits and bytes recorded in
computer files that can be manipulated and
distributed in ways that the broadcasters of my era
could not even have imagined.”
So, what would Guglielmo Marconi — inventor,
electrical engineer, entrepreneur and businessman
— a Nobel Prize recipient and major contributor
to the development of wireless telegraphy — think
of his invention today? He would no doubt be
pleased and not at all surprised.

#46 TAKES A FOND LOOK BACK
AT HER PRESIDENTIAL YEARS
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Ad Club 2.0 is remarkable.
Today’s Ad Club begins its mission younger
by focusing on teens, college seminars and
scholarships, 2.0’s young professionals and a
formal mentoring program.
College scholarships are now over $40,000 a
year. In comparison, in 1990, the club awarded
$5,050 to nine recipients. The Club’s 501(c)3
designation makes it easier for individuals and
corporations to support scholarship efforts. Kudos
to Toyota for providing the club with an additional
revenue outlet and for the media for promoting
this initiative.
Our May 1993 Person of the Year luncheon,
honoring CBS’ Ed Bradley, was one of the
first times a silent auction was held benefiting
scholarships, with a follow-up at our Summer
Outing. We achieved modest results compared to
the breadth of today’s auction items proffered and
revenue achieved.

HOW WERE WE DIFFERENT?
For many years, the Ad Club produced a bi-annual
Public Service Campaign for an area non-profit.
Creative, production and media time were all
donated. A memorable campaign was created by
club board member & LevLane creative director,
Bruce Lev, for the Children’s Advocacy Center.
Noteworthy were four unique performances
by the (in)famous Ad Club Band from 1990-98.

The band was originally organized by Iliana
Kloesmeyer of Philadelphia Coca-Cola to
perform at the Summer Outing. The band’s
drummer, Frank Marciante, recalls a band
that included radio’s Vince Raimondo on
guitar, Baker Sound’s Gary Moskowitz on
bass, Toni Brownstein and Mark Ferri on
vocals, and WMGK’s Kate Cohn on keyboards.
The Ad Club Band garnered rave reviews at
the 1993 Holiday Party. New members, Harvey
in the Morning (keyboards), KYW-TV’s Fran
Forgione (vocals) and radio’s Allen Hite (bass
and vocals) performed their version of “The Last
Waltz” at their final performance at the Bellevue
in Dec.’98 during Mary Padula’s term as
president.
Possible band reunion?

WHAT MADE US UNIQUE?
Our administrative office was led solely by the
unflappable Bernardine Steinmetz, who, for
many years, handled all club mailings, produced
the Ad Club treasurer’s report, mailed monthly
newsletters, handled reservations, and attended
every board meeting and event – all while
working at The Inquirer and raising a young
family. Many late nights with her dining room
turned into a mail-house. A talented cellist,
Bernardine is now teaching music.
The multi-talented Shelley Goldstein later
replaced Bernardine, ably fulfilling admin duties.
We had a staff photographer. Thomas
Toohey Brown, who after many years as a
KYW-TV account executive, pursued his passion
for photography, filming (yes – Film!) every
seminar, luncheon, Addy, outing, holiday party,
etc. You can check out Toohey’s current work
with brilliant sports and golf coverage.
We had the professional services of Robert
Goldy, Esq. who served as the Ad Club’s legal
counsel for over 30 years.
We had the exceptional professionalism of
TV Guide’s Beth Wagner. Beth joined the
Ad Club board in 1972 and served as First VP,
participating in public service, seminar and
summer outing groups. Her experience as
Addy co-chair (then called the Billys) aided her
transition from the board to Addy Coordinator
(1991-95).
Beth recounts, “As a member of the
Scholarship
Committee,
it was
particularly
rewarding
to ‘pay it
forward’
to college
students
eager to
Toohey, Beth, Bernardine, Ted Goldﬂies
pursue
careers in broadcasting or advertising.” Beth
stated, “It was an honor to serve on the board of
governors and work with area professionals for
25 of the Ad Club’s 70 glorious years!” Beth is
enjoying life in the beautiful Southwest.

WATCH FOR PART II
WITH PLENTY OF OLD PHOTOS
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